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SURVIVAL OF THE SMARTEST.

As media and marketing channels have altered, the choice of tools to communicate, 
engage and connect to customers becomes wider and more complex. Because 
markets are in constant change, you need an agency partner that is ready, informed, 
proactive and right there with you on the front line.

And armed to the teeth!

When success comes down to the survival of the smartest, we never enter into battle without a defi ned 
strategy. We’re there to help beat the competition and grasp lucrative opportunities, while driving 
growth and sales success against ever-tougher budgets.

But fi nancial constraints can often make for smarter marketing!

The power of one

At DirectionGroup, we believe B2B marketing is not about businesses talking to businesses en masse, 
but businesses talking to individuals and engaging in a conversation one-to-one.

Our marketing programmes and campaigns are driven by this power of one. In today’s business 
landscape, where the business buyer is in control, empowered by quick and easy access to corporate 
information, we need to engage prospects through an understanding of their key issues and track 
them through a quality data strategy. 

We see our job as helping move prospects (and customers) down the sales cycle, one quality step 
at a time, through timely, tailored and value-add communications delivered through a multitude of 
channels both online and offl ine.



DirectionGroup’s Business Marketing services cover the following:

•  Strategy and planning – customer insight, data strategies, research, all feeding into excellent 
campaign planning and proposition development

•  Thought leadership programmes – unearthing the topics your customers and prospects care about 
most and delivering sticky content to ‘pull’ them in

•  Sales engagement – working with sales and marketing to create collaborative campaigns rooted 
in the hard reality of customer expectation

•  Key Account Marketing – maximising existing customer potential and sales uplift

•  Lead generation – creating a pool of warm prospects to march confi dently down the sales cycle 
through the delivery of highly targeted communications

•  C-level communications – getting past the gatekeeper to key business decision makers

Clients already using us to manage their business marketing programmes include major brands in 
IT, Technology and Telecommunications.

A growing services network

We’ve built a reputation for achieving ‘Stand Out’ in an increasingly cluttered and complex 
marketplace. That’s because fi rstly, we really know the industry sectors we work for and we’re 
sure-footed where others fear to tread and secondly, we carefully select and combine a range of 
marketing services into one strong integrated activity and we manage each project from fi rst thought 
through to delivery.

To deliver the best, we work closely with a growing network of specialist services across market 
research, media, activation, events, production, PR and almost everything in-between.

When do we meet?

At DirectionGroup, storytelling is in our soul. And your brand is just waiting to be written. 

So if you’re interested in turning over a new page in brand development, give us a call on 
+44 (0)118 977 2677, or just pop in for a chat with our Business Development Director, Patricia Harriss. 

You can email her at patriciah@directiongroup.com
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