DIRECTIONGROUP

When a brand grows, it develops character, voice, opinion and vision, and therefore
purpose. We'll help connect your audience to your brand; together they should
become your best ambassadors.

Designing brand impact at PoS to trigger sales
...how difficult is that?

Let’s be frank, there is a clear distinction between, on the one side, highly functional, attractive

Point of Sale (generally display and graphic decoration) and on the other, powerful retail environments
that project brand dominance and inevitably trigger higher in-store purchases. The difference is
design and implementation that is based on in-depth brand knowledge, consumer study and extensive,
no-nonsense experience in what does and what does not sell in retail.

You and | both know that in retail, you quickly know when you’ve got it wrong!

There are a lot of agencies providing PoS (or PoP) graphic design services... but there is at least one
agency that has, over many years, found cunning ways to combine powerful creativity with solid
marketing experience and production skills to get the best results out of their clients” in-store

(and other) marketing budgets.

i.e. never commission Point of Sale unless it is with a company that can, and has closed the crucial gap
between pretty pictures and in-the-till purchases!

The briefing and background investment in your brand, packaging and every product attribute should
be treated in retail marketing, much the same as it is in advertising - except of course, the average
ad agency creative gets lost in shops and does not know a fluted card from a gondola!

We like to get the brief straight - what is your closest competitor doing? - is this activity part of
an on-line, TV or Press campaign - can we leverage value, message and identity from that?...

or maybe we shouldn’t?... steadily, we focus on brand message and the product’s core benefits
and then assimilate how best to position these against consumer dynamics and market trends...
sometimes from a new and exciting perspective.
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Only then can we really begin to build concepts, words and bright images into a solid and robust
creative proposition that suits you, your brand and crucially, your sales objectives.

You just can’t beat experience... we've got it in abundance.
In design, in marketing and especially in-store.

And in your industry?

Over three decades of successful marketing and design solutions throughout many industry sectors,
we have made our performance and use of marketing skills precise, effective and sometimes
instantaneous. However, our in-store B2C experience and services effectively cover a limited number
of certain industries, so our clients and our best work come primarily from within the IT, Technology,
DIY, Electronics, Office and Telecom sectors.

So, | guess, we must be realistic and accept our limitations.

Fast and demanding business, needs fast, responsive agency services... people that hit the ground
running and are quick to join you in understanding the impact and meaning of your brief.

And all that makes a great big difference.

When do we meet?
At DirectionGroup, storytelling is in our soul. And your brand is just waiting to be written.

So if you're interested in turning over a new page in brand or in-store presentation, give us a call on
+44 (0)118 977 2677, or just pop in for a chat with our Business Development Director, Patricia Harriss.

You can email her at patriciahf@directiongroup.com

www.DirectionGroup.com

STANDOUT




